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2YA Secottish Comedian.

My Impressions of the

Greatest Broadcasting System

in the World

... The B.B.C. ..

By DOUGLAS STARK

Myr. Douglas Stark, well known in musical circles in Wellington
and to 2Y A listeners, has recently returned from an eighteen-

months’ tour of England and the States.

In this interview

'{vit‘h the “Recprd” he throws some interesting light on the work-
ings of that gigantic and efficient organisation, the B.B.C., of
which he made a special study.

THE B.B.C. with its vast resources and its
highly-qualified and organised staff is, without question, one ot the most

solid erganisations of the world.

Imagine many hundreds of people

engaged in the production and broadcasting of one or at the most two

programmes a day and you have
the B.B.C. They want a talk on
“Russia” and they want it authen-
tic and unconventional—they ap-
proach Bernard Shaw and ask his
price—it might be £50 for 15
minules, but they pay it withoul
\question. They get that taik long
“hefore it is broadeast—go through
it, discuss points with its author if
necessary; and finally pass it for
broadeasting. ’
They are going to relay a cor-
cert from the Queen’s Hall. Days
ahead the orchestral score is sub-
nitted to headquarters where it is
studied by the engineers and sount
experts. The placing of the
orchestra for effect and the micro-
phones for balance is carefully
worked out. The orchestra and
engineers assemble Jong before the
performance is to take place and
rehearse the progranmme. Back at

the transmitting station, the out- -

puts of the many microphones are
Aigtlanced up by mwusicians and en-
gineers, and the final monitoring is
performed by a musician who fol-
lows the music as he monitors
Then there is the elaborate
organisation and huge staff en-
gaged in the compilation of the
programmes.  There is not one
person or two in this departmen
‘but dozens.  IZach one has his par-
ticular field to cover. The chief
orgamiser drafts hLis programme,
AV indicating roughly the balance of,
~ %ay. orchestral, vaudeville, talks
aid dance music. He then makes
the request that each man in charge
of these departments make up a
programme. To advise them are
the specialist committees, so vou
“can see that there is not much left
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“BROADCASTING FHOUSE,” the new home of the B.B.C. In this glimpse
frowm the northern end of Regent Street the artisi provides a study in contrasts,
the new and strange dominating the old and fumiliar.

il

to chance in the B.B.C. ,
It was my intention to visit America only when I left here, but

owing to the set of my fortunes I worked my passage to England,
there to become intimately associated with the B.B.C. They knew I
was interested in broadcasting and did all they could to let me see how

the organisation functioned.
traversed all its ramifications.

It was some months before I completely
It was only when I arrived hack in New

Zealand that I realised that the
knowledge I had gained may be of
some practical value, for I did not
know of the changes in adminis-
tration.

Whilst in America I investi-
gated the systems there, and did
a little broadcasting over chain
stations. They, too, are skilfully
organised, but I believe feeling is
veering over to the B.B.C. method.
But from the commercial point of
view I think the Americans are
more advanced. Ingland and
\merica both started off even, and
:hough now from the co-operative
ad financial point of view the
Americans are really ahead, the
British system is fundamentally
more sound. The active co-opera-
tion evident in Amerijca is natural
1s broadcasting there is run on
strictly business lines with profit as
the sole incentive. . The end of last
year one American network sys-
tem revealed a profit of over a
million, as against the B.B.C's
hatf-miilion.

It is difficult to compare the
(uality of the programmes in the
two countries. The American is
altogether different temperament-
ally, and curiously enough he seems
to accept the sponsored advertising
system without protest. This is
probably due to two main reasons.

" First, he has known no other

system ; and, secondly, advertising
is with him a national weakness.
With all his astuteness the aver-
age American is very gullible,
Tell him about a thing often

-enough and he will buy it. The

people out here and in England are
nmuch (Concluded on page 2.)



