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TTHB problem of man-made. statie

formed one of the principal items
on the agenda of the- International
Congress of -Amateur Transmitters,
which met recently in Paris. Other
matters discussed at this gathering of
Buropean amatenry were wavelength
alloeation, call-signs, sharing of wave-
bands for* telegraphy and telephony,
and the issue of licenges, The impor(-
ance of the radio amateur is. evidently
recognised by the French - railway
authorities, for they allowed a 50 per

cent. reduction in fares fo delegates at- -

tending the congress.

* * *

:Aj FRENCH contemporary announces

that a new broadcasting station de-
signed for an unnsual purpose is shortly
to be erected in the Grand Duchy of
Luxembourg.. It is stated that the
transmitter will' use #id less than. 100
kw, of power, and, somewhat remark-
ably, will be used almost exclusively for
advertizsing, purposes. It is apparently
intended that the station should have a
range covering the whole of Europe, and

that its resources* shall: be available to. ™

any firm in any conniry desumb to ad-
vertise by radis: "W ﬂe the scheme ik
certainly a novel one,’it; seems unlikely
that listeners will be attracted by a con-
stant stream «of advertising.
. i 3 [
TEE glmost unbehevable seore of
11,8721 #s'the description applied
can Radio Relay League, 1o the frinmph
of Mr. H. I..O’Heffernan, a British
amateur tranginitter operating under
the eall GSBY, .who, for the fonrth suc-

cessive time, has won first place in the
International Relay Tests. Mr, O’Hef-
fernan sat up every night for two
weeks, and by his industry captored
more than double the number of poinis
of his mearest competitor,
principle for scoring was that a one-
way contact gained a single point hoth
for sender and receiver, while for twe-
wily working both stations secured two
points,
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RLDUCTION in the number of In oad-
oastmg stations to relieve conges-
tion in the ether, and.as o means ofap-
proaching “1(1ea1 radio” iEux tlie listener,
is being advotated in~ US A, Over-
crowding of stations Gn ’che limited
wavelengths is recogmsed generany as
the root of all hrmdmstmg evils, but
the commission controliing broadeast-
ing in Amerien has been hesitant.in con-
sidering summary rerovals of stations
because of the questionable status of
the Fadio law. New "York's ‘metropoli-
tan arvea, which embrnces mnny New
Jersey smnons, const:tuteq one: nf’ the

The basic *

Appnnm:xsxow is being felt in Bu- J( ’
3y

rope lest American interests are
baékmg the new supexr-power-broadeast-
ing station now being erected in the in-
dependent duchy of Tuxemburg for the
avowed purpose of disseminating adver-
tising programmes -along American
lines. Since Luxemburg is bordered by
Trance, Belgium, and Germany, the

"station’s programmes will undoubtedly

command large audiences in those coun-
tries. It has been reported that French

‘ interests, and net American, are he-

he-

worst -of broadecasting preblems,
cause of the great concentration of stu-
tions,

t 4 * -

NIMATED trade marks” is the way
Hollis Baird, the youthful fele-
vision inventor, describes the sponsored
television programme of the fufure. It
seems to De accepted among American
radio circles that television wxll gerive
its support from advertising .,iﬁ,the
same manner as sound broadceasting of
to-day, inasmuch as practieally- -tie
same iuterests which developed . soynd
broadeasting are doing the mdjor de-.
velopmental work in the visudl radio
art, L

e # *

has issued an order to.:the .gifect
that all churches in his diocese ‘HAving
electrie bell-ringing systenis. thdt. in-
terfere with the local reception off §in-
day programmes must install the ne-
cessary apparatus for preven{mg inter--
ference with radio seis in {hen neuz,h-
bourhoods.

hind the project. In France advertis-
ing on the radio is the vogue, ‘with muost
stations devoting theiv time largely to
the hroadeasting of recordings.

L4 * *

HI effect of broadeasting publify!

“ypon the mailbags  of the Uniyg
Sfates stations is phenomenal,: accord-
ing to some statistics published bv the
National Broadcasting Company. The
number of letters received by that comn-
pany during the first half of this year
is o less than 2,196,684 ‘The rate of
growth in this 1eqpect may be gathered
from ‘the fact that;"in 1927, the num-
ber of letters received was 540,203,
This huge.increase is attributed to the
commercial, programme sponsors, who
advertise samples - of their products
over the air.' One advertiser, a cigar-
‘maker, recently broadeast an offer of a
motor-car for the best twenty-word ad-
“vertisement Submitted, each effort to
be written®at the rate of one word on
each of twenly of his cigar bands. He
is now receiving letters at the rate of
10,000 a day,

Take CONDENSERS.

FERRANTI

AND

“WE'VE''GOT TO

i
N

Available in all Standard capacntles from 0001 mfd‘;
and in ali test voltages up to" 2500 Volts fwm siock{

New Zealand Agents: - ;
ARTHUR D. RILEY & CO, L‘l‘D.‘

The Radio World knows ‘that when Ferranti decides to produce an artlcle they
do not build to the market price.

They ascertain in what respect the best existing can be 1mproved

For years Ferranti have been building Conden-
sers, and condenser banks up -to- 800,000 volts have been buﬂt and supphed
to Government Departments.

When Ferranti decided to market the small popular 2 mfd condenser for radio
purposes, existing types were: ‘dissected and examined, and Ferranti said,

MAKE ONE BETTER” '
-«-AND THEY ‘DID.
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