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will select the works to be broadecast

~

] HE fo]lowmg s an extract
from a letter received from
the ‘head -offices of the

National Broadeasting Com-
pany, New York:

“In your issué of I‘rlduy,
January ‘26, under °‘Radio
,Round the World’ you re-
fer to the National Broadcastmg Coni- «
pany of the United States amalgamat-
ing with two prominent American musie
publishing houses, which are to ‘select
the works to be broadcast by the
N.B.C’ . While it is true that the Na-
tional Broadeastmg Company hag form-
ed the Radio Music Company, the idea
of having the Radio Music Company se-
lect the works to-be broadeast by ths
N.B.C. is entirely erroneous.”

The paragraph referred to runs as
follows: “With the idea of killing jazz
and educating the publie to appreciate
fine musie, 2 Determination of Broad-
casting Company his been formed In
New York. The National Broadeasting
Company has amalgamated with two
prominent American music publishing
houses, with a combined eapital of
These publishing hounses

by the N.B.C.”

Enclosed with the letter published
above was an article containing fuil
details of the amalgamation. This in
part we reproduce. below. The new
company apparently realises that, taken
generally, the present trend of Ameri-
can music will lead nowhere, and that

- it 'is time an effort was made to stimu-
. late mtgrest in the higher forms of

~¢

musie.
Details of the Amalgama.txon.

THE organisation of a music publish-

" ing company effecting a merger of
two nationilly-known institutions with
a great broadcasting system was an-
nounced recently simultaneously with
the filling in Albauy of the incorpora-

~tion papers of the Radio Music Com-

pany.: The new organisation effects a

~combination of two leading music pub-
and Leo T

lishers, Carl Fischer, Inc.,
Telst, Inc. The National Broadeasting
Company enters the ‘lcture as a third
incorporator,

M. H. Aylesworth, president of the
National Breadeasting Company, is to
be chairman of the board of the Radio
Musie Company. -

The new company will amalgamate
the working combination of the Fischer
firm, a dominating factor in the publish-
ing fleld in classical, standard and edu-
cational musie, the Feist organisation
with ity leadership in the publication of
popular musie, and the agency regarded
as the greatest inflnence of modern
times in the dissemination of music of
all kinds—radio broadeasting.

Aligned ‘with the new musie organi
gation will be the foremost American
composers, it was announced, including
not only the wrifers of popular musie,
‘but the musiciang who are creating to-
day what will be considered the class-

‘{eal compositions of the future. While

the musie of all nations will be consxd-
ered by the mew firm, it will adopt a
policy of encouragement and stimulus
to Amemcan composers and native
musie, particularly composu;wn.s of the
better class.

. The Company’s Pohcy. ,

I policy of the Radio Musie Com-

pany will be 'dedicated to.the im-
provement of music in general, the
advancement of American culture and
the promotion of education of young
people in the art of music,” Mr. Ayles-

worth said recently. He pointed out

that the alliance between the new or-
ganisation and the broadcasters will

agsure composers of a real audience for -
their best efforts, and fhat in turn the ‘

radio audience wﬂl demand these best
efforts,

The operating pohcy of the new or-
ganigation will be almost revolution-
ary, Mr. B, C. Mills, the new president,
remarked when ecommenting on the
Radio Music Company.

“While in the final analysis the Ra-
dio Music Company will be a commer-
eial music-publishing venture,” he con-
tinued, “nevertheless the scope of its
activities will be so broad as to have
the real obJective not, primarily-in pro-
fits, but in making an active an, intelli-
gent use of the tremendous facilities
(the NBO system) placed at -its dis-
posal for the purpose of enhancing and
1mprovmg the whole trend of Axaerican
music.

“The radio studios will be the prov-
ing grounds for the publications of
the new company. The gpproval of the
radio public has always had a great in-
fiuence on the characteristics of pub-
lished musie, and the approval of this
same publie will be used to determine
new publication policies. The new or-
ganisation already is at work on the
most ambitious plans so far made for
musical education courses.

Discouraging Jazz.

HAT the new firm will have its in-
fluence in putting jazz in the back-

ground of the American musical pic-

ture was also expressed by Mr Mills.

“We bhave had perhips too much
jazz,” he remarked, “and as there is no
denying the influence of music upon

the trend of the people’s inclinations, it

seems about time for someone to as-
sume’ leadership in a movement away
from the cacaphony of most mugic of
the day.

“Popular music, so called, has had
and always will have its proper place.
The folk gongs of a people are its popu-
lar music, Out of the war-tlme travalil
came jazz as we krow it now. It ex-
presses a musical motif born of fear,
excitement and hurry. Contrary to the
traditions of Stephen = Foster,
wrote what.are probably the greatest
songs our natlon has ever produced,
the writers of to-day in the popular
fleld seem to be determined to crowd
into & composition all that there is of
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merican Broa'cast and
Or gamzatlons

-a nation reflects its music, no legs than
the music itself is a reflection of the
temper of the people. Is it not time
for a return to sanity? I think we
should go back to melody and let it

USIC

”-ma gamate

.uervous excitement and hysteria of the,
moment, To a large extent the life of .

serve instead of noise to give us- the:
ingpiration which we expect from
music. In the popular feld, therefore;

‘the Radio Music Company will “have
the definite - obJectlve of a finer pro-’

duet.”
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HERE’S one way to save on Radlo, and
that is to buy the Radio you can #rust.
Over three million owners are satisfied with

Atwater Kent,

They know the freedom from

service expense that they 'could only know
with the safe, sound, and accurate ATWA’I‘ER

KENT RADIO.

Performance—-long life—free-

‘dom from service costs; these
are the essentials that make
your money go furthest,

Buy Now—Buy Qualzty—Buy an

PRICES FROM

£35 li

MODEL
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R &MHQ with the GOLDEN VOICE

Your mnearest Atwater

Kent dealer will gladty

demonstrate or write to distributors.

N.Z, DISTR'[BUTORS C. & A, ODLIN & CO L'I‘D WELLING’I‘ON
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