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2YA AND THE SILENT NIGHT.

A STATEMENT has been put into circulation that a promise was

given that the silént night would be abandoned this year by
2YVA, and also that the hours of service would be extended. We
are somewhat at a loss to account for the origin of this statement,
“and would appreciate information from those using it, as to their
" authority for their statement. As readers. will wunderstand, we are
closely in touch with the position, and at this writing have no recol-

lection of any promise of this nature having been given by anyone

in authority. . We have been sufficiently interested to endeavour to
trace the matter back, and have searched our own files for the last
six months for any possible basis for the statement being made. As
far as we can see, the genesis of the idea would seem to lie in an
editorial published by ourselves on December 20 last. . In that editorial
we discussed the growth of the Commpany’s service, and pointed out
* that it had voluntarily expanded the hours of service to approximately
four times those it had contracted to give. We went on to say:
- “Hyen yet the service is not perfect—anor, we imagine, will it ever bel
There is still the silent night. There are still some hours not filled
‘with broadeasting! So some demand extensions and more extensions.
“We join them in so far as the silent night is concerned, Listeners,
now substantially won to the policy of sticking to the local station and
not ranging far afield with its risk of static and distortion, would like
that abandoned. This is a matter of economics, and we imagine that
it will be the next major concession to be granted Jisteners. It will,
of course, represent a definite extra cost in the items of operating and
programme provision, but looking back on the advances made over
“the last twelve months, we strongly hope that the incoming twelve
will see the abandonment of the silent night.”

THAT expression of hope on our part would seem to have been
' construed as a definite promise that the silent night would be
abandoned. It is, of course, quite apparent that it is not a promise.
The decision as to the abandonment of the silent night lies entirely
" in the hands of the Radio Broadcasting Company. The “Radio Record”

pany to abandon the silent night and give continuity of evening servicef”
That hope on our part, however, does not }?md tlu? Radio Broadcastidg:
‘Company, which must cut its coat dccording to its cloth. . From our
knowledge of the Company, we appreciate to the full its preparedness
to expand service as revenue permits, and we sincerely hope that the-

endorses the hope of listeners that it will-be possible for the»Cor?V

* suppott of listeners will be sufficient to warrant the continuity of
‘gervice in the comparatively near future. : o

RADIO IN THE POLITICAL FIELD.
"PHE extent to which radio is now being used in both Britain and
the United States to enable leading statesmen and politicians to
make direct contact with their constituents and the people at large
leads us to itagine that it will not be pdssible much longer for the
innovation to be withheld from New Zealand. After Mr, Philip

Snowder, the Chancellor of the Exchequer, delivered his Budget

recently in the House of Commons, he took an early opportunity of -
appearing before the microphone at 2LO, and expounding to ‘the
whole of the listeners in the United Kingdom the salient points of
his Budget. Similarly the American politicians- at the recent Naval
Conference, held in London, utilised to an extraordinary degree the
radio service for conveying their impressions of the negotiations, and

_the possibilities of a successful outcome, to the American people. So

marked indeed was their predilection for discoursing over the air to
the American people that the Press of the United States felt con-

strained to enter an emphatic protest against what they termed being
side-tracked in that fashion. The answer of the politiclans was that
the facts of the negotiations were supplied to the Press, and that

thelr radio talks served but as a personal commentary upon those
facts, just as the newspaper representatives were at liberty to com-
ment in their, own columns on the facts as given. Without entering
into that argument, the point of moment is the manner in which an -
event of international importance was placed before the democracy

by means of radio. Flere in New Zealand the effort- has been to

preserve radio from the inroads of party politics. That objective ma}?'(
be commended in so far as minor matters are concerned, but in majof
matters we hold the view that radio offers such an advantage for
conveying information to the people vitally concerned that our poli-
ticians and statesmen should, if they have faith in themselves and
their cause, welcome the opportunity of utilising radio judiciously
and intelligently for the information of the people. This privilege
must be used with discrimination. So used the people would welcome
it. Moreover, we think the time is speedily coming when they will
demand it, ' .

Gathering Radio Statistics

American Eublic Spends Four Million Pounds

’

in New Zeaiand than any
other make. Why?
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EE‘FORTS to digcover the habits of

radio listeners, in order to check
up the response to radio advertising,
is being made by an association of 150
ndtional advertisers in the  United
States. A preliminary report, covering
information derived from 381,000 calls
on radio set-owners, has been issued.

- Phis book shows that the number of

sets in operation in the area covered
by the report during the evening hours
is about 60 per cent. of the total, in-
stead of 80 per cent., as usually claim-
ed, :

It has also been found that on the

THE -MASTER -VALVE

Mullard

‘average only about three people Ii\ 1
a

per set, whereas the figures of 5

4.3 persons per set have ususlly bdtn
used by radio companies. The report
states that. there is no evidence of de-
clining' interegt on the part of listen-
ers, On the other hand, radio seems
to be more firmly established in
popular favour that ever, and in
1929 the sales of radio apparatus
showed an 85 per cent. increase over
the sales of 1928. It is computed that
since the -establishmnt of radio no
less a. sum than five hundred million
pounds sterling has been gpent hy the
general public on radio equipment.
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