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DumMmy TESTIMONIALS

ritr—

“Beauty Blurbs” Ignored by |

Women Who Want Facts

AN it be that the advertising copy
writers who have been urging wo-
men to be glamorous, irresistible and
what not by using this lotion or that
toothbrush, have missed their mark?
asks the “Christian Science Monitor.”

Mrs, Anna Steese Richardson, in
touch with great numbers of women
magazine readers through ber position
as director of the good citizenship bur-
eau of the Women’s Home Companicn,
of U.8.A., told advertisirg men and
women recently that she thought this
type of advertising was no longer effec-
tive. . Women are tired of it, she said.
They prefer facts,

They.don’t care, either, for advertis-
ing that discusses in detail human ail-
ments ard how to relieve them. Ex-
{fravagant medical advertising bores
them, said Mvs. Richardson,.

They like pictures. They like colour
and beauty in advertising., . And they
want specific statements, said the maga-
zine specialist. . ' :

Testimonialy, she thought, had been
overdone. .. She told of lher experience
in addressing a group of rural women
in Kentucky.  After talking about ad-
vertising she asked if there were any
questions. :

“Up rose o woman, gaunt and tall,
from  the hill country,” Mrs. Richard-

gon recalled. “Her skin was the colour
and texture of mole-leather, - I don’t
doubt- she -had walked £. the nearest
bus, probably she had ridden a mule.
“She said, ‘Lady, what do- them
motion picture stars and society womeén

get for recommending beds and cold

cream? > )

The intelligent advertising ageney has
already begun to purge its copy of those
features which offend the intelligent’
reading publie, this magazine writar de-
clared. But she thought definite edu-
cational work would have to be done'in
behalf of  good advertising if women's
faith in it wag to be restored.
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Gardeners—

You no doubt realise that all through the year the
. ~ )
manner in which you treat your garden varies considerably,

"THE
N.Z, FLOWER GROWER

AND

HOME LOVER

Published Fortnightly, ‘contains instructions and information
for each forthcoming period,

ILLUSTRATED, INFORMATIVE, INSTRUCTIVE

This popular journal has the ‘in-
structions included in FQUR
SECTIONS under the headingsi— .
Auckland, Wellington, Cahterbury
and Otago Provincial Districts.

Freely. illustrated, it also contains
SPECIAL ARTICLES by leading
overseas and N.Z. horticulturists.
The latest issue contains articles on
roges, dahlias, flowering shrubs,
liies, rock gardens and vegetables.

Readers’ garden problems are
answered immediately by “The
Flower Growers™ specialists,

Sections  for “‘recipes” and
“Hints for the Home" are also
regular features of each issue.

REMEMBER—‘The N.Z. Flowergrower and Home Lover'

shows you how to treat your garden through all the |

winter months.
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