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New BBC Liaison Officer

© \ Y job is to keep the BBC informed

*"Tabout what goes on in Australia and
New Zealand,” said Patrick Jubb, the
BBC's new representative in the Pacific
area, when he was in Wellington re-
cently visiting NZBS headquarters. Al-
though his voice is probably familiar to
listeners from his days as a BBC news
reader and narrator for Radio Newsreel,
this is Mr. Jubb's first visit to this coun-
try. He is replacing Neil Hutchison, who
gave up his post as BBC liaison officer
to hecome Director of Featurés for the
ABC.

“The signals will be almost sure to
get through.” he said, in reply to a ques-
tion about the “radio battle” which re-
cently broke out betwen Russia and the
Western powers over the foreign-lan-
guage shortwave transmissions being
beamed to Russia by the BBC and the
United States “Voice of America” and
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Armed Forces networks. He explained
that it took about four jamming stations
to completely blot out one transmitter
in all ‘parts of the country to which it
was directed, so that if the BBC and
American stations were using up to 60

channels as had been reported, he didn’t

think the Russians had enough stations
to cope with them.

The BBC's Third Programme, which
had recently been under fire from the
crities, he thought was undoubtedly. “the
most worthwhile achievement in British
radio,” and although it had tended to
be exclusive at first, some of its pro-
grammes were now being taken over by
the Home Service, which had a much

Betief in Humanity
“l SHOULD like to. make "pictures
based on the belief which I hold
with the greatest possible strength, that
80 per cent. of people in this world are
kind rather than cruel, generous rather
than mean, peace-loving rather than
warlike, .neighbourly rather . than self-
seeking. It’s economic pressures, and the
like, which make them behave other-
wise, and I think people need to be con-
stantly reminded of what is sometimes
called ‘their better natures’ but what
in my belief is their real mature’—
Anthony Havelock-Allan, British film
producer, speaking in the BBC’s maga-

wider audience. Its chief object was, of |
course, “to stimulate the minds of lis-
teners who wanted to have their minds
stimulated,” and no one could doubt that
it had done this. :

Mr. Jubb was educated at Rugby and |
Corpus Christi College, Oxford. His |
wife, formerly a professional actress :
under the name of Patricia Parry, will
join him shortly in Australia with their !
eight-months-old son. Mrs. Jubb served |
in the A.T.S. as an anti-aircraft gunner
during the war, and has one Nazi plane ;
to her credit. i

economical in use.

Highly concentrated, therefore
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The Richard Hudnut
Home Permanent has been

.. 2
accepted for advertising
by the Advertising Commitice of the American
Medical Association and has received the Parents’ 3. Longer, stronger end-papers make hair
Magazine tested and commended seal: as well
as the Guaranty Seal of Good Househeeping— - Double - strangth
worthy fributes to its quality and performance.

I. Saves up tfo one-half usual waving time.
. Waving lotion more penetrating, but
gentler! Ampla for complete coverage,
including special Hudnut pre-softening.

tips easier to handle.

neutralizar anchors
wave  faster, makas curl sironger for
longer.

Richard_Hudnut. Ltd 31 Federa] Street, Auckland.

Ap Chemists and Department Stores.  Complete Kit, 32/6, Refill 16/6

7 WAYS BETTER! QUICKER! EASIER!
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RIGHT FROM A FAMOUS FIFTH AVENUE SALON . ...TOYOU/

- MOW give yourself

a ‘salon-smart permanent

wave ATHOME!

with the
Richard Hudnit”
pme permanent

Richard Hudnut, the world-famous cosmetic house of New York, London,
and Paris, brings the Salon to your home with the RICHARD HUDNUT'
HOME PERMANENT! Now, at your own convenience, in your own home,
you can give yoursclf a truly professional-looking, salon-smart permanent
wave, gloriously soft and natural looking from the fisst day on. Here is
a home permanent waving kit of the very highest quality, developed
with all the skill, resources and experience of one of the world's leading
cosmetic houscs—a kome permanent using the same type preparations,
the same improved cold wave process as used in the famous Richard
Hudnut Fifth Avenue Salon, New York. Even if you're not extra
good .at doing your hair, vou'll be thrilled how casy it is to get
a soft, flattering salon-type permanent wave with the RICHARD
HUDNUT HOME PERMANENT., Write for interesting free
bookict to-Richard Hudnut Ltd., Dept. G., Box 430, Auckland, -

5. Improved fechnique gives deep, soft
crown wave . . . non-frizy ends.

é. inv homa per t kit to inclad
Richard Hudnut Creme Rinse—famous
for reconditioning and Tusire-giving.

7. Two fengths of rods—Standard sixa for
ringlet ends; exira long for deep crown
wavaes.




