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NEW ZEALAND LIGHTHOUSES

No. 7 PENCARROW

Marking the narrow entrance to Wellington Har-
bour, the iight on Pencarrow Head was first Jit on
15t Jamiary 1859 — New Zealand's first and
pioneer lighthonse.  Stil] today can be seen the
scattered remains of ships that in days gone past
bave been driven ashore on this rocky coast.
Dencarrow Lighthonse was replaced by s mew,
modern light on the adjacent” Baring Head in
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June 1935.

Pioneers both! In 1869,
just 10 years after the
completion of Pencarrow,
the Government Life In-
surance Office was found-
ed. Adopting the light-
house as an appropriate
symbol, the Office has
rlayed an important part
n promoting the prosper-
ity and security of many
thousands of New Zea-
landers. With its record
of 77 years of sound, econ-
omical and syccessful op-
eration, the Office has the
knowledge and experience
enabling it to give you ex-
pert advice on your in-
surance problems. Con.
suit the Government Life
< Insurance Office NOW.
£ i Remember —
1009, Mutual
1002, New Zealand.
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PILES Cet Zarn

ZANN treatment gives wenderful relief from piles. Sale to °
wse and easy to apply, Treat yourself at home. Trial treatment -
bor 9d. stamps, Zann Pey. Dept, L Box 952, (B. M. Appieton, |

21 Grey St} Wettington,

PHOTOGRAPHY

, Photoe Mounting Corners. Best Imported Pocket
" Type. Black only., 1/2 box 100.

invisible Mounting Cerners. Double gummea
triangie. Put one under each corner and yous
snop can‘t be fost, 1/- pocket 200.

: G. B. TOMKINSON.
|  Photographic and Home Movie Supplies.
39 Victoria St. W., Auckland.

as soothing as 3...
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Baxters Ltd., 802 Colombo 8t, Ch.Ch.

Soothing irritating
coughs—a job best
done by “Baxters”
~the pleasant, pene-
trating remedy for
coughs and colds.

LUNG PRESERVER

‘Speaking Candidly, by G. M.

THE POWER OF THE
CINEMA

SAN FRANCISCQO, june 5: Members of the
Screen’ Writers Guild shouid use their wit
and talent to ridicule Communism, said Mr.
Eric Johnsten, president of the Motion Pic-
ture Producers’ Association, addressing 200
members of the Guild at Hollywood to-night.
‘I want to see it hecome a joke to be a
Communist in America,” he said. He added
that Hollywood shouid set the pace for
making more Americans proud of their own
institutions and principles, including capital.
ism.—Cable message.

T HAT statement by Eric John-

ston, ex-president of the U.S.

Chamber of Commerce, suc-
cessor to Will Hays and the most
influential figure in American
movies to-day, caught my atten-
tion just as I was sitting down to write
this review of an important new book*
on the influence of the film. It strikes
me as being, in the circumstances, a
singularly apposite text, because Mr.
Mayer’s opening paragraph reads: “My
studies on political parties have always
kept alive in me a deep interest in films,
for it seemed to me that the emotional,
non-rational impact of films, particularly
of feature films, shaped in the widest
sense political opinions.” And later the
author, a political scientist and sociolo-
gist of some note (he is lecturer in
sociology at the London School of
Economics), says this: “One need only
study the influence of films and ‘politi-
cal propaganda’ which the National
Socialist Party used in Germany before
and efter 1933 to realise the enormous
potentialities of visualisation in the for-
mation of ‘political’ beliefs, or of any
beliefs.”

In the light of this, it is the latter
part of Mr, Johnston's clarion call to
the Screen Writers’ Guild which im-
presses me most. A little ridiculing of
communism by Hollywood would prob-
ably prove not unacceptable to many
people and would, in any case, be no
new thing (remember Ninotchka and
Red Salute?). But Mr. Johnston goes
considerably beyond this and urges the
use of the film to bolster up American
“institutions and principles, including
capitalism.” True, the Russians have
always done this sort of thing and been
quite frank about it. (“The cinems is for
us the most important of all the arts,”
satd Lenin in 1918.) Their films have
consistently sold communism and ridi-
culed capitalism; but so long as we don’t
see any Russian films the point is of
academic interest only. On the other
hand, at least two-thirds of the flms
shown here originate in the U.S.A., and
this point is therefore of considerably
more than academic interest. Screen
plays designed to inculcate certain poli-
tical ideas and allegiances among Ameri-
cans (which is, of course, their own
affair) will also be inculcating the same
ideas and allegiances among the peoples
of many other countries—and that, I
suggest, is very much the affair of those
peoples and their governments whether
or not they now approve of American
capitalism, but especially if they don’t.
They should be grateful to Mr. John-
ston for putting them on their guard
in the way he has done.

*SOCIOLOGY OF FILM: Studies and Docu-
ments. By J. P. Mayer %aber and Faber Litd.,
ndon.

ERIC JOHNSTON
He supplies the text

,ALL the same, though Mr. Johnston

has told us precisely what to look
for in forthcoming Holiywood films, has
he, in fact, made it much easier for us
to find it? Siudents of the cinema such
as J. P. Mayer have long been convinced
that the film does exercise a profound
political influence but they have lacked,
and still lack, any scientific method of
recognising it, and thus of producing
precise evidence of the menner in which,
often perhaps without deliberate inten-
tion by the film producer, this influence
operates. The difficulty arises largely
because there exists no comprehen.ive
analysis of the content of modein
motion-pictures (Dr. Dale's well-known
survey along these lines covers only the
films of the 1920-31 period, and is there-
fore well out-of-date).

Yet, says Mayer, “what is really im-
portant to the sociologist is the discovery
and isolation of the implicit attitudes
of a motion-picture, the general assump-
tions on which are based the conduct
of the characters, and the treatment of
the situations of the plot.” However, now
that Hollywood is emerging as a self-
confessed apologist for capitalism and
the American ‘“‘wsay of life” perhaps
some State authorities as well as the
sociologists will be interested in discov-
erimg just what are the salient charac-
teristics and the standards of value im-
plicit in the average Hollywood movie.

* * %

']*HE political influence of the cinema

is only one aspect of the subject
which interests Mayer in this book. It
is, he is careful to emphasise, no more
than a preliminary survey for a much’
fuller and more detailed study of the
cinema which is now in process of pub-
lication, and from which “it will become
evident that films (to be more precise,
feature films) exert the most powerful
influence in our lives, an influence which
in all probability is stronger than that
wielded by press and radio. The nature
of this influence. . . . is a moral one.
Value patterns, actual behaviour, the
outlook on life generally, are manifestly
shaped by film influences.”” However,

(continued on next page)
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