“Particularly unpopular before the
war was the name of Rockefeller, the
family of multi-millionaires whose for-
tune was founded on oil. In 1914 this
unpopularity came to a head during the
terrible scenes witnessed in the breaking

low Massacre.' It was after this that John
D. Rockefeller, waking up to the un-
pleasantness of the atmosphere surround-
ing his family and business, decided to
try the experiment of hiring a well-
known railway publicity agent, Ivy Lee,
to sweeten this atmosphere, and to re-
store the family popularity.

“Ivy Lee acted on what was then a
more or less new principle—that of ‘tak-
ing the public into his confidence.’ He
declared that ‘the essential evil of propa-
ganda is failure to disclose the source
of information, and arises when the per-
son who utters it is not willing to stand
sponsor for it.'” His policy was one of
studying public opinion, of supplying
its organs with a continual feed of in-
formation favourable to his patron, and,
most important of all, of ‘shaping the
affairs of the corporation (Standard Oil)
so that when placed before the public
they will be approved,’ e.g., by ameliorat-
ing labour conditions.

Quick-Change Artist

“By persevering in this line of pub-
Ticity, Lee succeeded in replacing the
former sinister and unpopular image of
Rockefeller by a more benign and popu-
lar image in the public eye., The figure
of the striding, ruthless monopolist in
high hat and long coat, gripping his
walking-stick and entering a courthouse,
has been replaced by pictures of a frail
old man, playing golf with his neigh-
bours, handing out dimes to children,
distributing inspiration poems and
walking in peace #&mid his flowers.
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“Ivy Lee’s achievement revealed t3
American ‘big business’ the possibilities
of advertising, not so much the goods
which are to be sold, as the reputation
of the seller. The new ‘public relations

| counsel’ who began to be employed by
of a strike in Colorado, called the ‘Lud- |

‘big business’ set himself the task of
establishing a goodwill relationship be-
tween the consumer and the manufac-
turer or seller, subordinating purely ‘ad-
vertising’ consideration (in the old sense)
to this wider end.

“After Ivy Lee, the best-known public
relations counsel in America is Edward
L. Bernays, who (the point is of interest)
married a niece of the famous psycholo.
gist, Freud.”

FOR ALL TASTES

SIBELIUS, Ceci{ Groy. 15/- posted. An acute and scholarly study of the music of this
great contemporary composer by an eminent critic. Contains a complete list of works.

SOME OF MY BEST FRIENDS. Margaret Halsey. 12/- posted. The author of the best-seller
“With Malice Towards Some” gives us one of the gayest, most moving and, ot
the same time, most important novels of recent years.

THE MAKERS OF SCIENCE. Ivor B. Hart. 10/6 posted. For those who wish to know
something of the inventions and discoveries of those great minds of history who
laid the foundations for to-doy’s scientific development.

A SHORT HISTORY OF ENGLISH LITERATURE. Emile Legouis. 12/- posted. M. Legouis,
Professor of English Literature at the Sorbonne, presents with characteristic
French [ucidity a new historical survey from Anglo-Saxon times to the present day.

WELLINGTON CO-OPERATIVE BOOK SOCIETY LIMITED.

DIODEBN BooKs 48A MANNERS STREET,

WELLINGTON, C.1, N.Z,

flawless recreation of living performance, perfectly

eering skills, a unique and specially designed speaker
and an ingenious 11l-point tone control.
control you will see three positions marked *Fidelity™.
It means exactly what it says. For here a scientifically

contrived circuit comes into operation which harnesses

NATION-WIDE

outstanding
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REALISM

EVER before has it been possible f"or vou to own a’
radio with the fidelity of Columbus l\iodel 90. TIts

balanced in tone and overtone, stems from radio engin-
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every component of the set to the task of achieving

tonal realism—at any volume level . . . a feature shared

by no other radio you can buy. Be sure to hear it

before you decide.

COLUMBUS
RADIO
SERVICE

On this tone

WHANGARE!, AUCKLAND, HAMILTON, ROTORUA, GISBORNE, NAPIER, HASTINGS, DANNEVIRKE, TAIHAPE, NEW
PLYMOUTH. WANGANUI, PALMERSTON NORTH, MASTERTON, WELLINGTON, NELSON, GREYMOUTH, CHRIST-

CHURCH, TIMARU, OAMARU, DUNEDIN, GORE, INVERCA RGILL. 37
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