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Are There Too Many American
Programmes On The Air?,

YES or NO
An impression isbeing fostered in themindsof thepublic,bycertaininterested parties, that there are too many American radio feature pro-

grammeson theair inNew Zealand_
In actual fact, a surveyof a weekS programmes fromall Stations intheDominion; aspublishedin the"Listener, showsthat,excludingthe freeprogrammesbroadcast for servicemen,outof a total of 149 featurepro-

grammes, only 29 were American; Themajority of these are programmes
sponsoredby advertisers on the ZB stations. Typical of the entertainmentvalue of sponsored American programmes that have been brought to lis-tenersare thefollowingpopularfeatures:

II"Radio Theatre of Famous Classics"4
"FamousRomances
"TheLoneRanger"M"EasyAces
"LostEmpire" I"HollywoodRadioTheatre

An erroneous impression regarding the number of American pro-
grammespurchased for broadcast inNewZealand isprobablydue to thefactthat withtheentryoftheUnitedStatesintothewar,producers,writers,actors, singers,musicians, sponsors, and others concerned with radio pro-
grammes inUSA offered tosupplyrecordingsfree ofallcharges inanycountrywhere UnitedStates troops were serving:AlI of these programmeswere made available to theNZ BroadcastingServices (bothNationalandCommercial) without the expenditureof one penny of listeners' fees onthis basis New Zealand listeners heard many of the United States most
popularand costly programmes, such asTheCharlieMcCarthyshow,Bob
Hope,The HourofCharm and literallyhundreds ofothers. Someof thefree programmesprovidedmaynothave beenofparticular interest to New
Zealand audiences, but it must be borne in mind that these programmeswere designed primarily forUnitedStatesservicemen,and wereputon theair by the broadcasting authorities for the entertainment of the many
thousandsofthesemen whowere inNewZealand.
Listenerswill find thatwhenall the freeservicemenS programmesare
withdrawn, the number of American recorded programmes on the air inNewZealandwill be but a verysmallproportionof the total entertainmentofferedby thevariousbroadcastingStations; both commercialandnational,and thattheseprogrammeswillcontinuetoprovidesomeofthemostpopularshowson theair:
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