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FABLES ON
LABELS

(Written for “The Listener”
MURIEL BELL, Nutritionist
Health Department),

E are all familiar with the
type of advertising that skil-
fully plays on our ignorance

as well as our knowledge; that
credits our liver with functions unknown
to the physiologist, or uses such meaning-
less phrases ac “tones up the system,”
“shakes up the kidney’—when it would
be better if it were our brains or criti-
cal powers that were toned or shaken

up.

by DR.
to the

I recently listened to an address by
one of the staff of the Department of
Home Science on the subject of “Con-
sumer Economics.” On the table was a
packet of a well-known food, and during
the course of her talk, the lecturer used
this as an illustration of what the con-
sumer wants to know—she read out the
analysis on the label.

A short time after that, the chemist
working for a ¢ommercial firm came in
with a new product on which a similar
analysis was inscribed. I commended him
for his courage in persuading his firm
into this. innovation; for, once a state-
ment is put on a label, it has to be able
to stand up to an investigation and con-
form to what it declares itself to con-
tain. He said that his firm had been
nervous about the risk that they are
taking in this new departure, for they
were well aware that, for no known
reason, foodstuffs vary in their value—
probably according to season, soil and
climate. ¥rom the consumer’s point of
view, it is certainly a step in the right
direction to be able to read on the jar
the actual contents in quantitative terms;
much better than all the advertising
jargon that is too frequently employed.

Things We Want To Know

We know that cereal foods contain
carbohydrate, but we usually want to
know also how much of the vitamin B1
is present after the manufacturer has
finished hi¢ processing methods. Both
for the sake of those who need rough-
age, and for the sake of those who can-
not tolerate the branny particles in a
cereal food, we also would like to know
how .much “crude fibre” is present.
Ideally, then, a cereal food should let
us know these points as well as its pro-
tein, carbohydrate, calories and minerals.

The American Medical Association
has a good scheme for letting its mem-
bers know what is the food value of
proprietary preparations of foods on the
market. Its Food and Natrition Coun-
cil examines the analysis that has been
submitted by an sccredited chemist, and
if ‘they think that it comes up to a good
standard, they publish it in their journal
under the heading “Accepted Foods”;
these have been collected into a volume
bearing that title.
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“How well that

frock suits you”

Those who choose Tootal Fabrics are
sure to have their taste admired! That
is becausc Tootal weaves cut and make
up so beautifully ; also, the lovely colours
and designs are so charming. Tootoile,
Toolina, Robia, Lombia, Wucil are fay-
ourites that wash, wear and withstand
strong sunshine remarkably well; all
are Tootal Guaranteed. and branded
‘Tebilized” for tested crease-resistance,

Crease Resisting

Made in

TOOTAL BROADHURSTY LEE Co. Led., Manchester,

¥ any difficulty in obta!nfng, write to
- Yootal Broadhurst Lee Co. Ltd, Box 604, Wellington,

‘Dettol’ is the modern defence against the germs

of infection. On the cut which may lead to blood _
poisoning, in the room from which aicknesg may ;-
. spread, in the allimportant details of bodily hy_giené,

use ‘Dettol’—the modern antiseptic—for safety. o

Reckitt & Colman (New Zealand),

Ltd., Bon

d 8%, Dunedin, D.48




